
POLY Committee Report: 
Publicity

Emily Pentzer (CWRU)

Justin Kennemur (FSU)

Prath Kharkar (Acelity)

No voting items.
Action items for the year are 
included in the next 3 pages



POLY Website: New in 2018

Website address stayed the same

The Wordpress platform is used and updating does not 
require knowledge of html or programming. Justin, Prath, 

and I share responsibilities for updating

Some growing pains naturally occurred; biggest hinderance 
for website is piecemeal information about updates and 

diversity of sources

The biggest accomplished in 2018 was release of the new POLY 
website, with an updated organization and stream-lined 

updating process

Pages viewed and unique visitors



POLY Website: Action Items

• Justin leads updating/tweaking the 
website weekly

• Prath leads troubleshooting formatting 
issues that are not obvious, works with 
googleforms, etc.

• Emily leads archiving

• What we need from you: Efficient 
system for communicating updates 
and an understanding that turn-
around time is about a week (please 
plan ahead)

Please submit updates through form at footer of website:

Programming committee: please provide image of symposia 
with days, and complete list of symposia with organizers

Awards committee: please provide list of all awardees if 
possible

Everyone: if there is an issue, please send a link or screenshot 
of the page/issue- this helps immensely



Social Media: 2018 and Action Items

• LinkedIn: 1,100 followers of the group 
(also an “inactive” Business page)

• Facebook: 2,332 followers, mostly viewed 
on computers, most engagement with job 
postings

• Twitter: 1,816 followers (many 
international students), only following 377

• Kathy, Lesia, and Carlee are main drivers of posting on 
social media (Twitter, LinkedIn, Facebook- thank you!)

• In November Helen Tran (postdoc with Bao at Stanford) 
received access to Twitter and has been engaging 
followers by likes/retweet

The main goal is to use social media to 
better engage members/get more 
members:

• Have Twitter-master that selectively follows 
#chemtwitter members, likes and retweets daily

• Can we delete the “company” portion of LinkedIn
• Will IAB be willing to help identify best use of 

LinkedIn and engagement with industry?
• All board members “like” or “retweet” POLY posts as 

appropriate
• For all platforms: strategically highlight how to 

become a member (every 3 months or so)
• Can do short testimonials on “why I’m a POLY 

member”

• Desired outcome: increase followers by 10% in 3 
months, increase membership by 5% by next year


